Desktop Publishing (practice)

This course is recommended to MSc students who confidently use graphic software and Adobe
programs. Practical tasks are built on theoretical sections. The distribution of theoretical and
practical material is about 50-50%.

e Objectives; Structure of the thesis; Academic expectations for graduation thesis; The
basic concepts of typography: fonts, layout, outlining, repetition, contrast, guide lines,
white surfaces; “Font Catalog”

e Outlining, Layout, Repetition, Contrast in practice. Structural analysis of publications,
brochures.

e Prelims (Title page, copyright, colophone). Font selection.

e Main text 1: Titles. Sections. Highlights. Place holder text (Lorem Ipsum).

e Main text 2: Bullets. Bibliography. Footnote / Endnote. References.

e Colours. Illlustration 1: images, figures, diagrams.

e lllustration 2: Charts.

e Table of contents, PDF export; Print signs.

e Signs of correction.

e Design task 1: Traditional and creative CV, business card.

e Design task 2: Flyers.

e Design task 3: Covers (books, magazines, CD).

e Design task 4: Image (small).

e Design task 5: Series of diagrams.

e Types of newspapers; Structure of a newspaper; spread, size calculation.
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